
COVID-19 and the future 
of virtual reality

About the research:
The source for all data is the KPMG 2020 Technology Industry Innovation survey. It included responses from more than 800 global leaders
in the technology industry across twelve countries. Some totals do not sum to 100% due to rounding and/or only a partial list of responses 
being shown.

*Based on survey responses from 25 global technology company leaders who ranked virtual reality as the top technology they expect to be
using to transform their business three years from now.
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            s COVID-19 creates a new reality, 59 percent of global technology company
            leaders believe their business model will significantly or entirely change over
            the next three years. This is according to respondents to the KPMG 2020 
Technology Industry Innovation survey. At the same time, they are optimistic about 
leveraging innovative technologies in this effort, with 77 percent saying their 
organizations are very or extremely effective in implementing innovative 
technologies to achieve their goals.

COVID-19 has ushered in the era of remote work and customer
interaction. Attention is turning once again to virtual reality in
the quest to make these interactions more personal and
immersive. Enterprise use cases include:

— Providing training in an immersive fashion
     while also reducing travel and practicing
     social distancing 

— Increasing customer engagement, especially
     for high-end retail purchases and real estate

— Delivering innovative media, sports, gaming,
     and product demonstration experiences 

— Creating virtual offices to increase employee
     involvement and productivity during meetings
     and reduce feelings of isolation

The following are other key findings on virtual reality from 
the KPMG 2020 Technology Industry Innovation survey.

A 

Key takeaway: Tech companies are expecting a relatively quick return
on investment.

Top benefit in adopting virtual reality*

Key takeaway: Tech companies believe in the potential of virtual reality 
as evidenced by increased investment.

Key takeaway: Potential time, cost, and scale savings exist in travel,
training, events, and meetings. 

Biggest challenge in adopting virtual reality*

Key takeaway: Virtual reality still has not achieved the level of
mass adoption many predicted, possibly due to the technology
so far delivering an underwhelming experience. 

Time horizon for virtual reality to have 
significant return on investment*

Change in investment in virtual reality 
compared to last year*
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